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https://www.castrol.com/zh_cn/china/home/auto-repair-workshops.html
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https://saphandigital.moc.go.th/
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All data points used in this report are from Google Trends, 1Jan
2020-310ct 2020 vs. 1Jan 2019-31 Oct 2019, unless indicated
otherwise.

Ipsos global advisory platform survey, eCommerce Unleashed, Thailand,
n=1,500 (age 20-74), May 14 - 21st 2020, average of groceries, home
care, beauty care, health care, personal care, electronic devices, tobacco
and alcohol products;

Google, Temasek and Bain & Company, e-Conomy report, Nov 2020;

Google/Kantar, Gearshift report, Thailand, n=500 (new car buyers), May-
Jul 2020; Google/Nielsen, Automotive market study, Thailand, n=500,
June 2020

Google/Nielsen, Thai FMCG shopper journey, Thailand, n=1278, Dec 2020

Google/Nielsen, Finance Market Study, Thailand, n=600, Aug 2020;
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