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Automotive

The lockdowns have had a major impact
on Thailand’s automotive sector.
Consumer interest in vehicles, however,
continues to stay as strong as ever. As
Thais spend more time online, they are
more open to researching, evaluating and
purchasing new vehicles using digital
touchpoints. Eco-friendly vehicles, such as
electric cars, are also seeing high search
Interest as consumers become more
aware about the impact transport modes
have on their personal carbon footprint
and the environment.
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Online channels have emerged as the preferred touchpoint for
Thai consumers during the pandemic. They are, however, wary
of being misled and savvier about their choices, relying on
trustworthy touchpoints, using Search to fact-check claims,
and engaging with brands that provide credible information
along their purchase journey.

Car websites, YouTube trustin car websites
videos, and news websites
are seen as highly trusted
sources of information for
car buyers in Thailand:®®

OLA®
trust in YouTube videos
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trust in news websites

Almost all new car buyers Product research
in Thailand turn to search

engines and online video

platforms to research before

making a purchase.”

use search engines

use online video platform



In addition to using online
channels for researching and
evaluating product
information, 91% of Thai car
buyers will consider using an

online channel for their future
purchases.60

TIP
Get customers to

choose your brand

Never miss an opportunity to make your brand more appealing to
consumers. With jmage extensiong, three or more images can
accompany your compelling text to give your text ad a more visual
component. Automakers can also capture demand instantly with
lead form extensions, It allows potential buyers to directly send their
contact information via a form from your ads on Search, YouTube,
Discovery, and Display.



https://support.google.com/google-ads/answer/9566341?hl=en
https://support.google.com/google-ads/answer/9423234?hl=en

With national lockdowns and less travel, interest in
personal vehicles showed slow growth at the start of the
year. As restrictions ease, there is an increase in interest
in vehicles among commuters who are looking

for personal mobility.

Search interest in cars in Thailand picked up

as soon as lockdown restrictions were lifted,

with pickup trucks gaining the most attention
from potential car buyers:*’

Growth in search interest post-lockdown:

274

pickup truck

+17

+Qo  (ORHHD

sedan




We are seeing a 65% growth in
search interest in ( mswou )
(installment plan) post
lockdown, as consumers choose
private cars as their preferred
means of transport.®?

MSIVWDU

When they are ready to
purchase a new car, Thais look
for promotions at showrooms
closeby. Search interest in

(Aud [Gkasneud] thadu )
([car brand] showrooms near me)
grew by 109% this year.

+*109.




TIP

ﬁ Be more discoverable
with Search

Search is the number 1 touchpoint for consumers seeking product
information. Leverage [Google Ads extensiong to give additional
information to your potential customers. Attach your business
name, address and a map marker to your Google ads, with
location extensiong. Or, use call extensiongto directly connect

with consumers when they need more service information.

Q

How Ford Thailand and its dealer network
successfully drove an uplift in brand interest

In 2021, Ford Thailand, industry leader in digital first
marketing strategy, successfully helped 25% of its dealer
network to acquire new customers from Google Search as a
part of its effort to drive greater digital capability among its
dealer partners.



https://www.ford.co.th/
https://support.google.com/google-ads/answer/7332837?hl=en
https://support.google.com/google-ads/answer/2404182
https://support.google.com/google-ads/answer/2453991

Yukontorn Wisadkosin
President of Ford ASEAN

“The provinces where dealers work together with us in driving
search interest saw a significant increase in brand interest. We
are very satisfied with what we have achieved in 2021 and look
forward to expanding the coverage even further in 2022."

-

Thai consumers are looking for ways to balance their
environmental concerns with their automotive choices.
They are proactively researching alternatives that are
sustainable and have a lesser impact on the environment.

We are seeing a 64% growth
in search interest in topics
related to ("electric car )
over the past 2 years.*®




Consumers in non-metropolitan
provinces are getting more
interested in sustainability, with
the highest searches per capita
for (electric car) coming from:
g9l (Chaiyaphum)
dunsavnasiv (Samut Songkhram)
gasdaaa (Uttaradit)

Search interest in ( wavviud:=o1a

(clean energy) grew by 114%, - ]
as consumers look for higher Wavviud:=ola

environmental consciousness in

auto brands.




