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https://www.thinkwithgoogle.com/future-of-marketing/creativity/tools/director-mix/
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Estee Lauder {5 Search tuaistidiaoau
AUKlAdAGaNAOAUNAIIULIY

msitkRUSTnAvavIRULUSUdUaVArIADKTLIUTDYIKANALNIUG
A1spaNLUsUd (Brand Recognition) uazaswaaauie lag Estee
Lauder uavikunudineyuovaisriikanmMIRULUSUGIUUUzAUKD
wazladwenenuk38UMSIUAMSTAI AUYDVLUSUG (Brand Presence)
lunaraaduuAsSATMSUILIUEd 8v mage extensiond ¥rslkuusud
uaavsumwwaaneurinduAnu Text Ad Llazdowalk Estee Lauder
[dsu clickthrough rate MnanAlKUWWUTU 22%

A
All Google Search data points included in this report are from Google Trends, Thailand, Sep 1, 2020 - Aug 31,
2021 vs. Sep 1, 2019 - Aug 31, 2020, unless indicated otherwise.

53, 54, 55. Google-commissioned Kantar SEA e-Conomy Research 2021
56, 57. Google Trends, TH, 1 Oct - 30 Nov 2021 vs. 1 Aug - 30 Sep 2021


https://support.google.com/google-ads/answer/9566341?hl=en
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Digital disruption has come to both beauty and food,

as consumers are increasingly buying both online.

These users are here to stay, given that almost all of them
intend to continue doing so in the future.

24% of Thai internet users
bought beauty products
online for the first time in
2021, while the overall online
adoption rate is at 74%.°*

Online food delivery in
Thailand is among the
most adopted, with 27%
of internet users using the
service for the first time

in 2021, while the overall
adoption rate is at 76%.>*




of the new digital users in

2020 said they continued buying
beauty products and using food
delivery services online in 2021.>
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Health and wellness continue to be top of mind among Thai
consumers, who are placing an emphasis on self-care. This
year their mentality shifted from finding quick fixes to gaining
long-term solutions to take care of their body and mind.



Search interest in ( a0AUAU )

(immunity) grew by 93% this
year, with (3midu @SunlAUAU )
(immunity boosting vitamins)
emerging as the top search as
Thais tried to protect
themselves from the virus.




INYUKD

Taking a holistic approach
towards health and wellness,
Thais want to take care of
their health from the inside
out and are being mindful of
their consumption, with 79%
growth in search interest in
(plant-based diet ).
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Thais are looking for ways to

turn their homes into stress-free

sanctuaries. Search interest in
(1Rsukaw ) (scented candles)

increased by 78% this year.




Understand
dynamic demand

Consumer needs are diverse. This may mean you need to
understand your customers to communicate relevant
messages that address different pain points to capture
demand and win hearts.

Director Mix on YouTube lets brands create customized
videos at scale by using different key messages for different
target audiences.
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With people spending a lot of time at home this year due to
lockdowns, interest in in-home consumption continues to see a
surge. Home cooking also got upgraded this year as consumers
became more adept at creating their favorite dishes in their
kitchens. At the same time, Thais are showing a readiness to
step out as and when mobility restrictions ease.


https://www.thinkwithgoogle.com/future-of-marketing/creativity/tools/director-mix/

Thais continue to stock up, with
search interest in ( muwuaUga )
(coffee capsule) showing a
sustained growth of 38%.
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People are still turning to Search and YouTube
for cooking ideas, inspiration and tips.

G

Growing food-related searches on Search:

Q 3smuins:=u19

how to make fingerroot juice

Q 38MAvaavEad

how to make soy sauce marinated shrimp

Q 3srmynwkdeonisau

how to make sticky rice with durian

Growing food-related searches on YouTube:
Q 38mdnkuala
how to make chicken biryani
Q 38rMnalrgnaa
how to make fried banana
Q 38muakiingv

how to make grilled squid



Thai consumers are excited to
step out as seen by the 40% growth

in search interest in

(makeup) from Oct-Nov 2021,
compared to Aug-Sep 2021 when
the country was under a lockdown.*®

@ As soon as mobility
restrictions were lifted,

search interest in restaurants,

Massages and Spas { near me

bounced back at 112%.>’




DH Keep a pulse on

D consumer sentiment

Seasonality might not look the same in these times of
uncertainty. To understand and capture dynamic demand,
brands can lean on [Google Trendg to stay on top of market

trends. Learn more about how Google Trends can help you
keep up with shifting behaviors here.
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The prolonged nature of the crisis has led Thais to reevaluate
their consumption choices and assess if they align with what
they value. As people’s journeys become more personal, they
are taking the time to understand if a product or its ingredients
fulfil their particular set of needs.



https://trends.google.com/trends/?geo=TH
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/how-to-use-google-trends/

Beauty consumers are turning
to Search for answers to
combat their skin problems.

growth in

+ O searches for

increase in '
+ searches for
% nicotinamide

Authenticity is still top of mind
among beauty shoppers, with
search interest in
(authentic products) in the
beauty category growing by 21%.
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How Estee Lauder used Search to be the
answer to beauty shoppers' questions

Brand visibility is one of the key factors in winning brand
recognition and generating sales. Estee Lauder knows the
importance of being there when customers need it, so it is
exploring ways to ensure brand presence in the competitive
skincare market. Through the use of jmage extensiong that
allows the brand to show a product image alongside text ads,
Estee Lauder was able to gain 22% uplift in CTR from new
customers.

Sources:
All Google Search data points included in this report are from Google Trends, Thailand, Sep 1, 2020 - Aug 31,
2021 vs. Sep 1, 2019 - Aug 31, 2020, unless indicated otherwise.

53, 54, 55. Google-commissioned Kantar SEA e-Conomy Research 2021
56, 57. Google Trends, TH, 1 Oct - 30 Nov 2021 vs. 1 Aug - 30 Sep 2021


https://support.google.com/google-ads/answer/9566341?hl=en

