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https://www.ktc.co.th/
https://www.thinkwithgoogle.com/intl/th-th/marketing-strategies/automation/ktc-case-study-brandcast-2021/
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FiInance

Even before the pandemic, mobile banking had
emerged as an enabler for financial inclusion in
Thailand, especially to reach and serve the
financially underserved. Now, two years into
the pandemic, there is a continued surge in
digital financial services across the country,
driven by the government, businesses and
general public. The pandemic has also
accelerated the digitization of business models
and financial solutions by financial institutions
across banks and non-banks. These trends are
likely to have a lasting impact, driving Thailand
towards a cashless society.
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Thai consumers continue to show interest in online financial
services. They are turning to trusted sources of information,
including Search and banks’ websites, to handle and manage

their finances.

Searches for financial services aren'’t

just coming from metros but also
non-metro areas, with the highest

searches per capita for (uaUsums )

(bank application) coming from:
Us1duus (Prachin Buri)

yuws (Chumphon)

n1eyauus (Kanchanaburi)

Concerns for physical health
have accelerated the adoption
of digital banking, with cashless
payment methods being seen
as more hygienic.

73% of Thai app users prefer to
use digital payments such as
banking apps and e-wallets
post-COVID-19.%
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Did you know?

The pandemic has triggered a boom in terms
of adoption of finance apps.

Top 5 activities among Thai finance app users:*

check account balance 76%
person to person transfer 68%
transfer between accounts 67%

retail payments 66%

pay bills 57%

Thais are looking for transparency in uncertain times.
Trusted sources of information, such as Search and
financial institutions' websites, are playing an important role
in influencing consumers' decisions.*'



use search engine use official bank websites
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To find out about
Mutual Funds

To find out about
Personal Loan

To find out about
Life Insurance
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As consumers navigate numerous touchpoints across platforms,
financial institutions can leverage automation technology to reach
high potential customers across Google platforms.

Performance Max is a digital marketing solution that utilizes
machine learning to offer relevant ads on the most appropriate
channels across Google's properties, including YouTube, Search,
Display, Discovery, and more. Thus, an advertiser's budget is
optimized across channels to achieve the highest value
opportunities as per marketing objectives.
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How Krungthai Card captured demands
effectively and efficiently
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https://support.google.com/google-ads/answer/10724817?hl=en&ref_topic=11336002
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Digital financial services are becoming critical enablers
for Thai businesses, leading to growth and even more

financial inclusion.

Search interest

in (asw QR code )

(how to generate QR code)
grew by 25%, as businesses
transitioned to cashless
payment options.

asiv QR code




of digital merchants
now accept digital
payments and...*?

...have adopted digital
O/ lending solutions.*?
(o]
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As financial worries increase, more Thais are looking for
financial assistance to get them through these tough times.

Search interest in (1@gde1Us:AUFOAL )
(social security unemployment
compensation) grew by 300%.




Lockdowns have put more
people in financial distress,
with search interest in

(quick cash loan)
growing by 59% as Thais seek
cash in uncertain times.

+99-.

People are also turning to Search for assistance to help them
get the most out of their financial support. The top 5 of 10

trending queries in Thailand include:

Q 358dududau 1s1Bus

how to verify identity for Rao Chana

Q 3slsAUa=ASL

how to apply for Khon La Krueng

Q 35s519v1UMNYVIUWIULL

how to report unemployment

Q 38auAsauldolasuwaniusin

how to sign up for Serm Palung Rak Tan

Q 35avn:=wWhgu 1s181AU

how to register for Rao Rak Kan
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Thais are proactively educating themselves on new financial
products and are looking for ways to make investments.

Search interest in

(dividend stocks) grew by 64%,
compared to a decline in

searches for

6 4 Yo
Search interest in ( udhous:ina )
(foreign stocks) grew by 41%.
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There’s been a surge in interest
for digital currency, with search

interest in growing

by 245%.

Y%

Top 5 searches for (Q Bitkub
cryptocurrency in Thailand
in 2021:4 (Q. BINANCE

(Q Morning Moon Village

(Q TradingView

(Q Zipmex
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Did you know?

The Google Finance tool provides
answers to investment-related
queries. It is a great place to start
your search for finding interesting
and relevant investments, create
your own stock watchlist and find
easy-to-digest investing news.

X COMPARE MARKETS US  Europe

1D 5D ™ 6M YTD

-1.5% 1 1 1

9:30 AM 12:30 PM 3:30 PM
| Nikkei 225 28,861.54
| SSE 3,597.84
| HsI 23,062.05
| SENSEX 57,731.82

Q_ Search for stocks, ETFs & more

= Finance i m

Asia

Curre!

1Y 5Y

1
6:30 PM

+v0.71%

v 0.89%

v 0.94%

v 0.29%

Build a watchlist EmeT——




