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https://support.google.com/google-ads/answer/3726570?hl=en
https://support.google.com/youtube/answer/2454017?hl=en#:~:text=Audiences%20are%20groups%20of%20people,demographics%2C%20as%20estimated%20by%20Google.&text=Custom%20segments%3A%20Built%20with%20performance,recently%20searched%20on%20Google.com.
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If 2020 saw Thai consumers adopting
digital like never before, 2021 was when
they learnt to adapt. People began
seeking new ways to live, consume
information, entertain themselves and
interact with businesses amidst the
pandemic. Their expectations also
changed, what used to be offline

Is now expected to be online.
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As more people go online, there is greater demand for devices
and internet connections to support their digital activities.

There is a continued interest
in 5G from last year, with
searches for
(5G mobile phones)

growing by 118%.

Home internet is now essential as
people spend more time indoors,
leading to breakout searches for:

Q Gawdaviuvova:lsa 2564

what brand is good for home internet 2021

Q aatliadiu 70T s1ANlksS 2564
what is the price of TOT home internet 2021

Q wiavuns 299 U 2564
true home internet 299 Baht 2021



People are also looking for
mobile internet, with 25% growth
in searches for (1@uiiasisdu )
(daily mobile internet top up).

299,

Search interest in ( aguaaulay )
(buy SIM card online) grew by
67%, as Thais looked for ways to
stay connected for professional
and personal reasons.

674
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Did you know?

92% of new SIM card buyers
purchase their SIM cards as planned
after doing their research.*® It's crucial
for brands to provide users with the
information they need before they
make a decision to ensure that

your brand is amongst the choices
potential customers are evaluating.

TIP

Reach customers
where they are

More important than showing up in consumers’ searches is
delivering meaningful answers when they're searching for you.

This means you need to understand how consumer preferences
and needs are shifting, and provide the information they seek to

capture demand.

Responsive Search Ads

let you adapt your

message as per different search terms to stay relevant to

audiences.


https://support.google.com/google-ads/answer/7684791?hl=en

How Samsung Thailand achieved
“excellent” ads from valuable insights
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To capture growing dynamic searches, [Samsung Thailand,
a leading consumer electronics brand, applied insights suggested
by Ad Strength to its Responsive Search Adg campaigns. It also
adopted best practices to pin Headlines and Descriptions, and
showcased the brand’s unique selling points to potential
customers. By applying the insights and best practices, Samsung
Thailand was able to achieve 8X more “good” or “excellent” ratings
for its Responsive Search Ads.



https://www.samsung.com/th/
https://support.google.com/google-ads/answer/9921843?hl=en
https://support.google.com/google-ads/answer/7684791?hl=en
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While Thai consumers are increasingly engaging with mobile
operators online, offline touchpoints remain an integral part of
their purchase journey.

87% of new SIM card
buyers start their
purchase journey online.**

“P 87-.

Thai SIM card buyers
visited websites of mobile
operators before purchasing
a new SIM card.*

Search interest in the top 3
mobile operators’ apps grew
by 39% from last year.
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Did you know?

More than half of those who use telco
apps in Thailand prefer to engage with
telco brands via apps because it is
quick, easy, and convenient.*®

Brick & mortar stores remain

a popular touchpoint among

telco consumers. We saw 85%
\\ growth in search interest for the

top 3 mobile operators’ service

centers, which peaked once

mobility restrictions in the
country were lifted.

= +88,




TIP
Be omnichannel to offer
a frictionless experience

Ensure your products are discoverable across touchpoints,
and provide helpful and relevant information along the way.
Today's interconnected world means every channel is your
storefront. Ignoring even one channel could mean losing out
on potential customers.

For example, every second of delay on the mobile page lead time
results in a20% drop in conversions. Making people wait for a
page to load is like forcing them to line up outside your store.

-

With more time on their hands, Thais are heading online
to find ways to escape from the stress of the pandemic.


https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/mobile-page-speed-conversion-data/
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Watch-time for karaoke
videos grew by more than
70% in Q1 2021, compared
to the same time last year.*®

+7 0

Thais love YouTube, and are
turning to it for their regular fix
of entertainment.

Search interest in (swmsman)
(comedy show) on YouTube
grew by 193%, as people sought
a daily dose of laughter.*’

+193.




Gaming is still a hit, with people relying
on online games for recreation.

There's been a 30% growth in search

interest in (online game),

with the highest searches per capita
coming from:

dvKUus (Sing Buri)

uws (Phrae)

alune (Sukhothai) I

Thais also turned to online gaming to
help them keep in touch with their
loved ones while staying safe at home,
with 250% growth in searches for
(@dutnuaauladnuuwu ) (play online
games with your boyfriend/girlfriend).

+250-.




TIP
Ride the content wave
to stay relevant

The boom for the online media and entertainment industry,
accelerated by the pandemic, has resulted in a growth in online
content and gaming in the country. Tap into this opportunity,
even if you are not a Media and Entertainment brand.

For example, use audience insights on [Google Adg and [YouTube
to find your audience's passion points, and talk to themin a
meaningful way.
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https://support.google.com/youtube/answer/2454017?hl=en#:~:text=Audiences%20are%20groups%20of%20people,demographics%2C%20as%20estimated%20by%20Google.&text=Custom%20segments%3A%20Built%20with%20performance,recently%20searched%20on%20Google.com.

