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BRI 1. Google-Kantar Shopper Pulse SEA, Aug 2022. SEA
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BRIKIR: 5. Google commissioned Ipsos Consumer Continuous, US, CA, UK, FR, DE, IT, AU, JP, IN, CN, BR, MX, ES, ZA, KR, AR, CO, BE,
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BEIR: 9. Google-commissioned Ipsos e-Conomy SEA Research 2022, ID, MY, PH, SG, TH, VN, N2: On average, how much more

would you be willing to pay for products/services that are more sustainable (e.g. reducing fuel / carbon emissions, etc)? Weighted
base: Digital users in Southeast Asia n=8,144.
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BHEAE: 13. Google-commissioned Ipsos e-Conomy SEA Research 2022, ID, MY, PH, SG, TH, VN, N1: Please share your views on some key
issues in the world today. Select the top 2 topics that are important to you. Weighted base: Digital users in Southeast Asia n=8,144
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B RIEIR : 14. Google-Kantar Shopper Pulse SEA, August 2022. SEA n=5000, ID n=1000, SG n=1000, TH n=1000, VN n=1000,
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BERIZRIE: 15. Internal Google Search data for air and accommodation-related queries; Excludes queries with no
specified destination 16. Google-Kantar Shopper Pulse SEA, Aug 2022. SEA n=5000, ID n=1000, SG n=1000,

TH n=1000, VN n=1000, PH n=1000.
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