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GIOI THIEU

Trong khé khan, ngudi Viét van luén
gilr viing tinh than lac quan vuct qua
th(r thach. Sau ba ndm doi méat véi
nhiing thay déi va xao trén, ho dang
tim cach séng theo céach riéng va san
sang lam chi ban sac cé nhan, 10i
song va nhing diéu ho coi trong.

Chung téi nhan thay su thay déi nay
khi phan tich hang ty luct tim kiém
moi ndm dé mang dén cho marketers
nhiing hiéu biét sdu sac nhat vé ngudi
tieu dung.



GIOI THIEU

Tai Chau A - Thai Binh Duadng, cac lugt tim kiém
trong ndm 2022 cho thay cach ngudi tiéu dung
ding viing trudc nhirng dot bat én kéo dai. Véi
tu duy c&i mé, dau 6¢c nhanh nhay va hiéu biét
vé ky thuat s6, ho dang tim kiém nhiing céch
song dich thuc, cach lam viéc can bang va
cach tr& thanh con ngudi ma ho mong muén,
chd khéng chi don nhan nhiing gi cudc séng
mang lai.

Dua trén nhirng néi dung ma ngudi dung quan
tadm nhat khi tim kiém trén Search, ching t6i da
xac dinh duoc ba chu dé chinh vé ngudi tiéu
dung Viét Nam. Trong bao cao nay, chung toi
sé di su vao tung chd dé, tac dong clia chung
doi véi thuong hiéu va cach ban co thé cing ¢
chién lugc marketing ciia minh cho nam tai.



Tim kiém gia
tri ban than




TiM KIEM GIA TRI BAN THAN

Sau ba ndm bat 6n, ngudi dan Viét Nam d3
vuot qua dugc giai doan chiu dung hoac
pho mac cho hoan canh. Gig day, ho dang
dinh hinh lai ban than theo cach cua riéng
ho. Khi cac bién phap gian cach xa hoi va
cac moi lo ngai vé suic khde khién ho phai
& nha, ho da tan dung ca hdi do dé tim vé
véi cdi nguodn. Viéc nay dan dén su tadng vot
vé s luct tim kiém théng tin vé van hda va
truyén thong dia phuong. Tuy nhién, ngay
ca nhiing lénh han ché di lai cling khong
ngan can dugc ho tré thanh cong dan toan
cau. TU &m nhac dén am thuc, cac luot tim
kiem cho thay nguai Viét dang két ndi voi
cac nén van hoda khac trén thé gidi.



TiM KIEM GIA TRI BAN THAN

Khi moi ngudi dinh vi lai ban than trong
cdng dong va trong thé gidi nay, ho cling
tu hoi 1am thé ndo ho co thé 1a chinh minh
mo&t cach tron ven va chan thuc nhat. Tiép
ndi sau Lan séng nghi viéc hang loat, hién
tuong Kiét qué trdm trong lan réng khap
toan cau, khién moi ngudi chu y hon dén
sic khoé thé chéat va tinh than cling nhu
nang cao ky ndng clia ban than dé tim kiém
nhiing co héi tot hon va nhiing canh clra
rdng ma& hon. Bong thai, ho cling mé long
don nhan ca tinh riéng cua minh va tim
ki€m nhirng diéu cu thé hon dé dap (ing
nhu cau va sd thich cua ban than.

Tim kiém gié
tri ban that



https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/five-fifty-the-great-exhaustion
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Source: xxx



BAN SAC VAN HOA | INSIGHT

Két ndi toan cau,
huong toi dan toc.

Chung t6i nhan thay mot nghich ly trong cac
luct tim kiém cua ngudi dung: Ho mong mudn
duoc hda nhap vao nén van hoa toan cau,
nhung cling dang ton vinh nhiing gia tri truyén
thong dac biét ca Viét Nam. Su doi nghich
manh liét ndy cho thay ban sac cla chung ta
ngay cang phuc tap khi vua la cong dan toan
cau vua la mot ngusi dan Viét Nam day tu hao.
Thé hé Gen Z tai Viét Nam dang dan dau xu
hudng nay. Tuy ho st dung va tuong tac vdi thé
qiGi s6 nhiéu hon so vai nhiing thé hé trudc,”
nhung ho la nhiing nguci bao vé manh mé van
hoa Viét. 50% ngudi tiéu dung Gen Z ung hd
nhiing thuang hiéu thé hién duoc gia tri vdn hod

Viét dong thdi co nhitng yéu to trucng ky vai
thoi gian hoac mang dam chat truyen thong.2

Source: 1. Decision Lab, ‘Yes, the internet is redefining Gen Z’s TV habits’.
2. Nielsen, Aug 2018, ‘How to engage with Generation Z in Vietnam’.


https://www.decisionlab.co/blog/yes-the-internet-is-redefining-gen-zs-tv-habits
https://www.decisionlab.co/blog/yes-the-internet-is-redefining-gen-zs-tv-habits
https://www.nielsen.com/insights/2018/how-to-engage-with-generation-z-in-vietnam/
https://www.nielsen.com/insights/2018/how-to-engage-with-generation-z-in-vietnam/
https://www.nielsen.com/insights/2018/how-to-engage-with-generation-z-in-vietnam/
https://www.nielsen.com/insights/2018/how-to-engage-with-generation-z-in-vietnam/

BAN SAC VAN HOA | INSIGHT

Strc manh toan cau cla
lan song tiép tuc
vuact ra khoi pham vi
Han Quéc vdi sé lugt tim
kiém trén YouTube tang
hon 10% & Viét Nam.

S6 luot tim kiém cum tu
(van hoa Viét Nam)
tang hon 90%.




THEME AT § INSLGHT ..

(Q local brand @) +10%

S6 luct tim kiém cum tU “local brand”
(thuong hiéu dia phuong) tang han
10% & nganh hang may mac.







Tim kiém co
chonloc.

Nguai tiéu dung tim kiém nhiing noi
dung ngay cang cu thé hon khi ho nhan
thire ra dugc ban sac riéng clia minh,
nh& sirc manh mdi cla tur “cho” két hop
trong cac cum tU tim kiém da thé hién
nhu cau cu thé cda ca nhan. Cho du do
|a tim kiém “mau toc” hay “sita bot”,
ngudi Viét ngay nay dang su dung tu
“cho” cho nhiing néi dung ho tim kiém,
vi du nhu “mau toéc cho khudn mat tron”
hay “sita bdt cho ngudi tiéu dudng”.

S6 luat tim kiém cum tu

mau toéc cho da ngam

tang hon 30%.



BAN SAC CA NHAN | INSIGHT 1

O Viét Nam, sé lugt tim
kiém nhirng cum t cé chira
cho ngudi tieu dudng RENTe
hon 20%.

SO luot tim kiém cum

18] cho nguai gia Xelgle

hon 20%.
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BAN SAC CA NHAN | INSIGHT 2

Tang cuocng cham
soc ban than.

S6 luct tim kiém cac phuong phap cham
soc ban than cling gia tdng, gom c3
phucong phap tranh bi kiét suc. That vay,
khoang 28% ngudi Viét Nam (so vGi 23%
ngudi tiéu dung & Bdng Nam A) cho biét
ho du dinh chi tiéu nhiéu hon cho viéc cai
thién ban than, bao gébm nang cao stic
khde thé chat va tinh than, thé luc va kién
thuc, va 45% (so vGi 43% ngudi tiéu dung
& Bong Nam A) cho biét ho sé& duy tri muc
chi tieu nhu hién nay.®

CO\ what is stress \9/) +240%

CO\ gidm cang thang @) +50%

Source: 3. Google-Kantar Shopper Pulse SEA, Aug 2022.
SEA n=5000, ID n=1000, SG n=1000, TH n=1000, VN n=1000, PH n=1000.
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BAN SAC CA NHAN | INSIGHT 3

Pon nhan ban
sac riéng.

Hon bao gio hét, moi ngudi dang
dén nhan nhiing phong cach séng
da dang ctia moi ngudi, trong dé
Gen Z dan dau trong viéc xay dung
thuong hiéu ca nhan va tao dung
ban sac cla riéng ho.




BAN SAC CA NHAN | INSIGHT 3

SO luct tim kiém cum tu
binh dang gidi la gi JeRUE;:

Nam tang hon 150%.

SO luot tim kiém cum tu
[s/o19) tang hon 50%.




Gia tri
chuyén mon




Source: 4. Trading Economics, Unemployment Rate, Vietnam.
5. General Statistics Office, Jul 2022, ‘/REPORT ON THE POST-PANDEMIC
RECOVERY OF EMPLOYMENT AND LABOUR MARKET IN SECOND
QUARTER OF 2022/, Vietnam.

GIA TRI CHUYEN MON | INSIGHT 1
Tim kiém co hdi mdi.

Sau khi ty 1é that nghiép tdng dbt bién vao
nlra cudi ndm 2021,4 thi trudng viéc 1am

& Viét Nam da co su phuc hdi tich cuc.5
Nguai Viét dang tim kiém nhiing co hoi
mdi va cach thic maéi dé lam ndi bat kha
nang va ky nang clia minh trong mat nha
tuyén dung.

Ngudi Viét dang xac
dinh dugc gia tri cua
ho trén thi truong viéc
lam khi s6 luct tim kiém
cum tu @EEIR[{eigle
tang hon 20%.



https://tradingeconomics.com/vietnam/unemployment-rate
https://www.gso.gov.vn/en/data-and-statistics/2022/07/report-on-the-post-pandemic-recovery-of-employment-and-labour-market-in-second-quarter-of-2022/



https://trends.google.com/trends/explore?date=2021-09-01%202022-08-31,2020-09-01%202021-08-31&geo=VN,VN&q=%2Fm%2F07kgs9_,%2Fm%2F07kgs9_

GIA TRI CHUYEN MON | INSIGHT 2

Nang cao ky
nang va tinh than
khdi nghiéep.

Khi moi ngudi suy ngam lai vé céng
viéc clia minh, ho cling nghi dén viéc
hoc tap dé nang cao ky nang, tim
kiém cong viéc linh hoat hon va cac
co hoi khai nghiép.




ban than nhiing ky nang giao tiép bang
tiéng Anh tét hon nén ho chu déng tim
cac chuong trinh hoc truc tuyén trén
YouTube, diéu nay khién so luct tim

kiém cum tir tang
hon 20% tren YouTube.




GIA TRI CHUYEN MON | INSIGHT 2

-+30%
+20%

O Viét Nam, s6 lugt tim kiém cum tu

(Bl 20 tang hon 30%.

S6 luat tim kiém cum tir (ele A=)
tang hon 20%.
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MARKETING IMPLICATIONS 01

O1

Cam két dam bao su da dang, cdng bang va
toan dién can |a mét trach nhiém lién tuc,
gan lién vai moi khia canh trong céac chién
dich thuong hiéu - tu khau lén y tudng

dén thuc hién va céac budc sau dé. Bé hoat
déng marketing thuc su toan dién va dé
tiép cén, cac thuong hiéu phai huéng téi va
thau hiéu ngudi tiéu ding vé moi mat, can
phai can nhac dén tat ca cac khia canh nhu
tinh trang khuyét tat, gidi tinh, chiing toc,
dan toc, khuynh huéng tinh duc, v.v.



MARKETING IMPLICATIONS 01

Chang han, mét nguyén tac chung la chon
nhiing ciu chuy&n mang nhiéu sic thai va phan
anh su giao thoa trong théng diép. Ngoai ra,
nhiing thuang hiéu phac hoa hinh anh phu nir
va nhitng nhém thiéu sé sé cé anh huéng tich
cuc hon dén y dinh cua khach hang.

pé biét thém nhirng bi quyét khac, hay xem
cac phuong phap hay nhat vé tiép thi toan
dién trén trang Think with Google.

+80%

Hon 80% ngudi tiéu dung
Gen Z 3 Chau A - Thai
Binh Duong san sang chi
trd nhiéu hon cho thuong
hiéu ang hd nhiing van
dé ma ho quan tam.¢

Source: 6. McCann Worldgroup, global ‘Truth About Generation Z study, August 12, 2021..


https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/inclusive-marketing-means-accessible-marketing/
https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/inclusive-marketing-means-accessible-marketing/
https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/how-marketers-advance-gender-equity/
https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/how-marketers-advance-gender-equity/
https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/
https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/
https://www.campaignasia.com/article/apac-gen-zs-feel-more-empowered-to-change-brands-for-good/471794
https://www.campaignasia.com/article/apac-gen-zs-feel-more-empowered-to-change-brands-for-good/471794
https://www.campaignasia.com/article/apac-gen-zs-feel-more-empowered-to-change-brands-for-good/471794

MARKETING IMPLICATIONSO1

Cau chuyén nhan hang

Nike da thanh cong t
viéc tao ra trai nghie
sam toan dién cho ph
thuong hiéu da trung
quan 4o thé thao dan
moi hinh dang va kich
Cung voi danh muc ¢
pham ngoai c& trén tr
web cua minh, thucng
nay cling st dung nh
mo6 hinh ma ng canh
nhiéu hinh dang va ki¢
khac nhau tai cac cua
truyén thong ctia min
viéc thé hién dugc su
dang clia moi ca nha
cudc sdng, thuong hié
da gilip nhiéu ngudi tt
nhu nhiing van dong
Nike, thuc day su gan
siu sac vdi thuong hié



https://www.nike.com/sg/w/womens-plus-size-clothing-5e1x6z6ymx6z8mjm2
https://www.nike.com/sg/w/womens-plus-size-clothing-5e1x6z6ymx6z8mjm2

02

Nhiing cai tién gan day cua Google Search
dang giup ngudi tiéu dung tim thay nhing gi ho
muon theo nhiing cach truc quan va tu nhién
hon. Khi moi nguai co xu hudng tim kiém kép
bang hinh &nh va van ban ngay cang nhiéu,
hay can nhac dén viéc dau tu vao nhiing thanh
phan hinh &nh 16i cudn dé 1am cho quang céo
cla ban trd nén séng déng, thé hién su da dang
vé con ngudi va san pham. Piéu nay gilp ngudi
dung dé dang xem hinh anh co lién quan dén
san pham va dich vu cdia ban ciing nhu thuc
day thuc hién hanh déng - dac biét |4 trén thiét
bi di dong. Trén thuc té, cac nha quang céo
nhan thay ty & nhap tang thém 10% khi ho str
dung phan ma rong hinh anh cung véi nhiing
quang cao Tim kiém danh cho thiét bi di déng.’

Source: 7. Google commissioned Ipsos COVID-19 tracker, US, CA, UK, FR, DE, IT, AU, JP, RU, IN, CN, BR, MX, ES, ZA, KR
~n=300 online consumers 18+ per market. Jan 28-31, 2021.


https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/search/search-on-updates/
https://support.google.com/google-ads/answer/10700789?hl=en
https://support.google.com/google-ads/answer/10700789?hl=en

THENE NAME | INSIGET £

Cau chuyén nhan hang

Kingsport, mot nha ban & dé thé thao tai Viét
Nam, da s dung Thanh phan hinh anh (Image
Assets) dé bo sung yéu td truc quan vao Quang
cao dang van ban (Search Text Ads). Khi ngudi
dung tim kiEm mét sdn pham nhu ghé mat-xa,
ho sé thay hinh dnh cla nhiing chiéc ghé cé lién

quan ma thuong hiéu cung cap bén canh quang
cao dang van ban do. Nhitng hinh anh nay ciing
hién thi trén Mang déi tac clia Google Search,
ké ca trang két qua tim kiém trén YouTube.
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Khi lam phat tang lén, chung ta danh gia
lai chi phi cua moi thu. Chung ta khong chi
xem gia ghi trén nhan mac ma con xem xét
nhiing gi chung ta cho 14 cé gié tri. Chang
han, moi nguai dang trd nén thuc té hon
va tap trung hon vao nhiing thu thiét yéu.

Trong qua trinh tiét kiém chi phi,
moi ngudi phat hién ra rang cac lua chon
phu hop vai tui tién, nhu quan do da qua
su dung, dang giup bao vé mdi truGng mot
cach hiéu qua.

Source: 8. Google commissioned Ipsos Consumer Continuous, US, CA, UK, FR, DE, IT, AU, JP, IN, CN, BR, MX, ES, ZA, KR,
AR, CO, BE, CL, PE, SE, NL, DK, Fl, NO ~n=500-1,000 online consumers 18+ per market. Sep 8-11, 2022.



Chung ta dang tim kiém nhiing dau hiéu ré
rang dé xem liéu mét thuong hiéu co cung
cap dich vu chat lugng va sadn pham dang
tin cay hay khéng. Bong thai, chung ta cling
tim kiém nhiing thuong hiéu cung cap uu
dai tot nhat xét trén tong thé, chir khéng chi
dua vao gia ca. Po 1a ly do tai sao so luct
tim kiém cho cum tUr “phd bién nhat” lai cao
hon sé lugt tim kiém cho cum tU “gia ca phai
chang nhat”.°

Source: 9. Google Trends, Worldwide, Shopping category, Oct 5, 2021-Oct 5, 2022.



SAN DEAL



Tim kiém
gla tri va

kien thuc



Nguoi tiéu dung dang
can nhac ky luong hon
cac luva chon mua sam.

Khi chi phi tang |én, moi ngudi tré nén than
trong hon trong cach thic va thdi diém chi tiéu,
tUc la nam bat dung thai diém dé co nhiing uu
dai tot nhat. Trén toan cau, s6 lugt tim kiém
cum tu ‘compared to (so VO'I) van luén & muc
cao, va 73% ngudi mua sam & Déng Nam A
dang chuyén ngan sach chi tiéu tir mua sam
theo mong muodn sang theo nhu cau.” Gia tri va
gia ca tiép tuc 13 hai yéu to6 song hanh dugc can
nhac hang dau, tuy mdc dd cé thé thay doi tuy
theo danh muc mat hang.



TiM KIEM GIA TRI VA KIEN THUC | INSIGHT 1

Mac dU ngudi Viét ngay cang tim kiém nhiéu
cac san pham co (gid binh dan vdi so lugt tim
kiém tdng 30%, nhung ho uu tién chat luong
hon gia ca vi ho cho rang gié tri ciia san pham
phai xiig dang vai dong tién ho bd ra. Dac
biét trong cac danh muc mat hang Cham soc
suc khoé va Hang dién tu tiéu dung.




TiM KIEM GIA TRI VA KIEN THUC | INSIGHT 1

Chang han nhu, & Viét Nam, s6 luct tim
kiém cum ti(gid tot nhat tang hon 10% &
danh muc Hang dién tur tiéu dung. Thay vi
mua san pham khac hodc san pham cua
mot thuong hiéu khac, nguai tiéu dung
tim kiém nhiing uu dai tét nhat cla san
pham ma ho muén.

Tuong tu nhu vay, sé luct tim kiém cum tu
tot nhat tang hon 10% trong danh muc
Vitamin va Thuc pham chiic nang.

+10%







Nang cao kién thurc
kinh te.

Khi nén kinh té toan cau van con nhiéu
bat 6n, moi ngudi tiép tuc tim kiém théng
tin dé nang cao hiéu biét vé linh vuc tai
chinh va kinh t&, tU viéc tim hiéu nguyén
nhan gia céa tang cao dén cac xu hudng
dau tu mdi ndi, dé giup ho dua ra cac
quyét dinh sang suot.

CQ thé nao I lam phat \0/) +140%

CO\ cryptocurrency \?D +50%




TiM KIEM GIA TRI VA KIEN THUC | INSIGHT 2

+260%

S6 luat tim kiém cum tu
tang hon 260% & Viét Nam.




Tlet klem
tlen va bao
vé trai dat




Lam phat va tinh bén
ving co6 moi lién hé
thu vi.

Moi ngudi dang nhéan ra rang khi mua nhiing
san pham bén viing sé giup ho tiét kiém hon
trong chi tiéu. Chang han nhu xe dién cé
thé gitip ho tiét kiém chi phi, dac biét khi gia
xang dau tang. Trén thuc té, 73% ngudi tiéu
dung & Béng Nam A cho biét ho san sang
chon nhitng s&n pham hoéc dich vu bén
viing hon néu co lua chon dé."

Source: 11. Google-commissioned Ipsos e-Conomy SEA Research 2022, ID, MY, PH, SG, TH, VN, N2: On average, how
much more would you be willing to pay for products/services that are more sustainable (e.g. reducing fuel / carbon
emissions, etc)? Weighted base: Digital users in Southeast Asia n=8,144.
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TIET KIEM TIEN VA BAO VE TRAI PAT | INSIGHT

+40%

+230%

S6 luat tim kiém cum tir (electric car &

Viét Nam tang hon 40%.

S6 luot tim kiém cum tu

tang hon 230%.



TIET KIEM TIEN VA BAO VE TRAI PAT | INSIGHT

S6 luot tim kiém cum tu

(quéan 4o cii’ tdng hon 10%.




Thuong
hieu uy tin
dong vai tro
hang dau




vl AME [ INSIGHT

niém tin cla nguoi
tieu dung ngay
cang trd nén quan

trong hon doi vai
cac thuong hieu.




THUGNG HIEU UY TiN BPONG VAI TRO HANG PAU | INSIGHT

Ngudi mua sam budc vao khodng giira xdo trén
vGi su nghi ngd va hoai nghi. Trong qua trinh tim
ki€ém thong tin vé nhu yéu pham hang ngay, ho
cling danh gia ky ludng cac thuang hiéu va san
pham dé dadm bao chat luong va dé bén. Béi véi
ngudi tiéu dung Pong Nam A, ba trong s6 nam
yéu td hang dau anh hudng dén quyét dinh
mua hang — thong tin danh gia tich cuc,
thuong hiéu lau daoi va dich vu tra lai

hang/dam bao hoan tien — déu 3

nhirng tin hiéu manh mé cho niém

tin clia ngudi tiéu dung.”

47

ngudi tiéu dung muon tin
tudng vao thuong hiéu
truée khi mua hang.™

Source: 12. Google-Kantar Shopper Pulse SEA, August 2022. Base: Re-
searched and purchased product in P2M, Home appliances/White Goods
Total n=420, ID n=84, SG n=84, TH n=84, VN n=84. PH n=84.

13. Google commissioned Kantar/Quantum Report: “Emotional Value of
Search 2022”. E4. To what extent do you agree with each of the following
statements? Base: Those who have purchased or intend to purchase from
the vertical within 12 months IN, ID, VN, TH, AU, All verticals n=6002.


https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/decode-consumer-buying-behavior-purchase-decisions/

THUGONG HIEU UY TiN BONG VAI TRO HANG PAU | INSIGHT

(Q chinh sach hoan tién &) +130%

(Qudichvykhachhang &) +40%




CENE AV [ LNSISET

+80%

Source: xxx
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O1

Pé bat kip toc dé thay déi trong hanh vi cla
ngudi tiéu dung doi vai gia ca, cac thuong hiéu
cd thé sir dung nhitng cdng cu tu déng dé ngay
|ap tuc cung cap uu dai tdét nhat cho ngudi tiéu
dung khi ho tim kiém cac lua chon cé gia phai
chang - va dang tin cay. Ap dung phuong phap
“tried and new”, la su két hop cac phuong phap
thong dung nhéat clia Search véi nhitng phuong
phéap tu ddng hda mdéi nhat, chang han nhu két
hgp tinh nang dat gia automated bidding (dat
gia thau tu dong) véi broad match. Diéu nay
giup ddm bao thuong hiéu clia ban xuat hién
trong cac cum tu tim kiém mdi, tan suat cao.



https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/digital-transformation/business-resilience/?utm_medium=email&utm_source=d-content-alert-visual&utm_team=twg-apac&utm_campaign=TwG-APAC-CAV-2022-10-18-APAC-Do-the-tried-and-new-Knak&utm_content=cta-btn&mkt_tok=MTcyLUdPUC04MTEAAAGHh8utVWQIM75X9PTs4Ybf8YQIx8Lvhh6mZb3nJ494eRScRwcenpv1U2enXZQkdznb4ayHXxmJegPm68-JpBGJscVgdecwLPIjv1Q7-ac52ykb
https://support.google.com/google-ads/answer/2407779?hl=en

MARKETING IMPLICATIONS 01

+80%

nha quang cao cua Google trén toan thé
giGi hién sir dung tinh nang automated
bidding (d4t gia thau tu déng) dé khai
thac toan bd tiém nang ctia Tim kiém.™



TESME ndMe | INSIG-T 2

VPBank nhap cac luct chuyén déi tu
Google Analytics 4 va dat gia thau cho
cac luot chuyén déi dé bang chién lugc
Maximize conversions voi Target CPA
bidding. Nh& viéc thiét |ap céac luct chuyén
doi sdu hon, co gia tri hon nay, ho da dat
dugc thanh cong vai muc CPA tang 24%
va so 1an phé duyét thé tang 20%.




02

Ngay nay, van dé mdi trudng da trd thanh
van dé c3p bach tha hai cda ngusi dan

& Bong Nam A." Ngudi tiéu dung dang
chu y dén diéu nay hon bao gid hét va

uu tién tim kiém cac thuong hiéu xanh.
Nhiing thuong hiéu déi mdi dé gidm thiéu
tac dong dén mai trusng dong thai ciing
cd uy tin thédng qua viéc ludn minh bach
vé cac no luc phat trién bén viing sé la
nhiing thuong hiéu phat trién virng manh
trong tuong lal.



https://blog.edited.com/blog/resources/the-sustainability-edit-retail-analysis?utm_campaign=Weekly%20Edit&utm_medium=email&_hsmi=230396385&_hsenc=p2ANqtz--07r7cweZQLBm0Q9q2oqCqjb_kZEQbRcEBLOVurzj62AN8QS8kXnyK-nTXPL1DbiXe3KnPLuFeg63HpkB47ZENQAERjg&utm_content=230401760&utm_source=hs_email

MARKETING IMPLICATIONS 02

Cau chuyén nhan hang
Fugeelah, mét doanh nghiép

xa hoi clia Malaysia, da san xuéat
nhiing chiéc tui phién ban gidi han
lam tir vai tai ché. Trong khi do,
GCash mot nha cung cap vi

dién tir cla Philippines, dé nghi

Source: xxx
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KHAM PHA NIEM VUI

Trudce nhiing lan song bat on kéo dai,
ngudi dan & khu vuc Chau A - Thai Binh
Duong nhan thay rang ho khéng muén
tiép tuc tri hodn cudc song cldia minh nita.
M&c cho nhiing bat 6n van ton tai, moi
ngudi khéng con dé ching ngan can ho
song mot cudc sdng tron ven nhat, du dé
1a nudng chiéu ban than bang mot budi
mat-xa hay di du lich dé thu gian. Thay
vao dé, ho tan hudng nhitng niém vui xa
xi nho nhé trong cudc sdng, ngay ca khi
diéu do déng nghia vdi viéc phai danh
d6i mét didu gi do hoac danh thém thai
gian dé tim kiém nhirng uu dai tot hon.



KHAM PHA NIEM VUI

Moi ngudi cling da hop nhat cudc séng truc
tuyén vai cudc song thuc té thanh cac hoat
dong lién mach. Ho tan dung su tién loi cla cac
dich vu ky thuat s6 va tan hudng su ky diéu cla
nhirng trai nghiém doc dao ngoai daoi thuc. Khi
nén kinh té ky thuat s6 ctia Béng Nam A dang
dan tién tdi moc 200 ty USD, chung téi nhan
thay céac luct tim kiém lién quan dén céac dich
vu k¥ thuat s6 nhu kham suic khoe truc tuyén,
goi thué bao truc tuyén, v.v. tdng nhanh chong.
Péng thai, moi ngudi cling da trd lai véi cac
hoat ddng binh thuéng va dang tim kiém
nhirng luva chon gan ho.



https://economysea.withgoogle.com/

3.1

Mot chut
xa Xi va

nhung thu
don gian




MOT CHUT XA Xi VA NHUNG THU BDON GIAN | INSIGHT

Moi nguGi coi trong
gia tri nhung chua
san sang tu’' bo nhing
tién nghi nho bé, xa xi
trong cuoc song.

Ho van tim kiém cac cach mua nhiing san
pham dat tién ma van phu hop véi ngan
sach. Trong khi nhitng ngudi khac san sang
doi mua nhing tha dat tién hon, thi nhiéu
ngudi van dang tim dugc niém vui khi mua
duoc nhitng mén do CO gia phai chang,

vGi 80% ngerl mua sam & Bong Nam A
tim nhiing san pham va dich vu ¢ gia c3
phai chang dé chiéu chudéng ban than.
68% ngudi mua sam Viét cho biét ho san
sang tu thudng cho ban than minh mot
san pham/dich vu khdng thiét yéu néu san
pham/dich vu d6 cé khuyén mai.”

Source: 16, 17. Google-Kantar Shopper Pulse SEA, August 2022. SEA n=5000, ID n=1000, SG n=1000, TH n=1000,

VN n=1000, PH n=1000.



MOT CHUT XA Xi VA NHUNG THU BON GIAN | INSIGHT



MOT CHUT XA Xi VA NHUNG THU BGN GIAN' | INSIGHT

O Viét Nam, so luot
tim kiém cum tu

cao cap JElle

hon 10%.

S6 luot tim kiém cum
I8 massage gan day
tang 150%.




3.2

Tai khdi dong
nhu cau du
lich, ngay ca
khi ngan sach
han hep




TAI KHG1 PONG NHU CAU DU LICH, NGAY CA KHI NGAN SACH HAN HEP |
INSIGHT

Nam 2022, tai hau hét
cac nudc trong khu
vuc Chau A - Thai Binh

Du’o‘ng, nhu cau du lich
da vuot qua muc trudc
dai dich nam 2019.”

75% s6 ngudi tham gia khao sat cho biét trong
tuong lai gan, ho muén di du lich cang nhiéu
cang t6t va 29% ngudi mua sam & Dong Nam A
ndi rang ho khéng muén tri hoan chuyén di ma
ho da chd dai tir lau.” Ho ciling san sang thay doi
thoi quen sinh hoat hang ngay clia minh dé tiét
kiém tién cho nhiing chuyén du lich dai ngay.

S6 luat tim kiém cum tu

Lcheck in online Jelle

hon 20% & Viét Nam.

Source: 18. Internal Google Search data for air and accommodation-related queries; Excludes que with no
specified destination.

19. Google-Kantar Shopper Pulse SEA, Aug 2022. SEA n=5000, ID n=1000, SG n=1000, TH n=1000, VN n=1000,
PH n=1000.
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+40%

du lich nghi dudng

Source: xxx



TAI KHG1 PONG NHU CAU DU LICH, NGAY CA KHI NGAN SACH HAN HEP |
INSIGHT

S& thich du lich khac nhau gitra cac thé hé.
Thé hé Gen Y (sinh ra t ndm 1980 - 2000),
chiu chi hon va tu thudng cho ban than nhiéu
hon. Cir 5 nguai thi co 1 nguai tim kiém cac
lua chon ky nghi xa hoa va cu 10 ngudi thi co
3 ngudi chon cac san pham va trai nghiém

du lich cao cap. Trong khi do, trong s6 nhiing
ngudi thudc thé hé “Baby Boomer” (sinh ra tur
nam 1946 — 1964), 57% cho biét gia ca |1a diéu
quan trong khi lIén ké hoach du lich va 50%
trong s6 ho ndi rang ho muén cé cac lua chon
linh hoat, c6 thé hily hodc dat lai mién phi.2



3.3

Tan dung cac
Io'l ich truc
tuyén dé tan
hudng cuoc
song dci thuc



TAN DUNG CAC LOI iCH TRUC TUYEN BE TAN HUONG CUOC SONG
PpOI THUC | INSIGHT

Moi ngu’o'l ngay
cang hiéu biét nhiéu
hon vé nhu’ng kenh
mang den cho ho
nhirng trai nghiém
tot nhat.

Ho s dung cac dich vu ky thuat
sO theo nhiéu cach hon bao gio
nét dé 1am cho cudc sdng tién loi
non va danh thai gian dé tan
hudng nhiing diéu thuc su quan
trong vai ho.




HEME R2ME 0 INGIGHT 1L

Xu hudng tim kiém cac

hoat dong truc tuyen:

S6 luct tim kiem cum tu kham bénh online
tang hon 20% & Viét Nam.




TAN DUNG CAC LGI iCH TRUC TUYEN BE TAN HUGNG cudC SONG
POI THUC | INSIGHT

S6 luot tim kiém
cum tu’mua goi
tang hon 10%.

Cum tu 'ma gr
tang hon 30% khi
ngudi dung su
dung no rat nhiéu
dé dé dang thanh
toan hoac truy cap
cac dudng lién két.

+10%




TAN DUNG CAC LGI iCH TRUC TUYEN BE TAN HUGNG cUOC SONG
POI THUC | INSIGHT

Xu hudng tim kiém cac
hoat dong thuc te:

S6 lugt tim kiém cac cum
tir co tu@ERICED tang

hon 20%.

S6 lugt tim kiém cum tu
G tang hon 20%.




(Q nhahanghaisan O ) +70%

O Viét Nam, sé luct tim kiém cum tU “nha
hang hai san” tang manh & muc hon 70%
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MARKETING IMPLICATIONS 01

O1

Pap ing nhu cau
cua nguai tiéu dung
theo thai gian thuc.

Nhiing xu hudng tim kiém nay cho chiing
ta biét ngudi tiéu dung quan tdm nhiing gi
& thai diém hién tai; ho dang cdm thay thé
nao va ho dang tim kiém nhirng néi dung
gi. Hay sir dung trang Insight Page cua
Google Ads dé xac dinh nhirng nhu cau
mdi va nhu cau dang thay doi ciia ngudi
tieu dung — va dap ung nhanh choéng,
tham chi theo thai gian thuc. DU lieu trén
trang nay cho biét hanh vi tim kiém dang
thay doi nhu thé nao & thai diém hién tai
va co thé dugc diéu chinh cho phu hap
véi nhu cau clia doanh nghiép, chang han
nhu vi tri va ngon ngu.



https://support.google.com/google-ads/answer/10256472?hl=en

MARKETING IMPLICATIONS 02

02

Can nhac lai ranh gioi
giua truc tuyen va
ngoai tuyen dé tlep
can nguoi mua sam &
nhi'ng noi ho co mat.

Khach hang ngay nay dang song — va

mua sam — trong mot thé gidi khédng co su
phan dinh theo kénh, khién cho viéc xay
dung mét chién lugc da kénh lién mach tré
nén quan trong hon bao gi& hét. Trén toan
cau, so luot tim kiém cum tU (in-store

(tai clra hang) da tang gan gap 3 ké tur dau
nam 2022.%

oooooo : 21. Google Trends, Worldwide, Shopping Category, Jan 1, 2022-Nov 3, 2022.


https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/grow-online-and-in-app-sales/

MARKETING IMPLICATIONS 02

Pong thai, 90% nguai tieu dung G Bong
Nam A mong mudn cac nha ban 1& ban
san pham cua ho trén mang, va ngay
ca nhirng ngudi mua hang tai ctra hang
thuc té van tham khao it nhat mét kénh
ky thuat s6 dé tim hiéu théng tin.?

Hay st dung Chién dich tdi da hod hiéu
suat (Performance Max) dé quang b3
cac san pham va dich vu cla ban trén
toan bo cac kénh quang cao va khoang
khéng quang cdo clia Google bang cach
tao mét chién dich dé dang quan ly.

Source: 22. Google-commissioned Ipsos COVID-19 tracker, AU, BR, CA, CN, FR, DE, IN, IT, JP, MX, RU, ZA, KR, ES,
U.K., and U.S., n=500-1,000 online consumers 18+ per market, Dec. 2-5, 2021.


https://support.google.com/google-ads/answer/10724896?hl=en
https://support.google.com/google-ads/answer/10724896?hl=en

TESME nAMe | INSIG-T 1

Cau chuyén nhan hang

tang trudng manh nhat cua ho tai

Viét Nam va cac quoc gia trong

khuvuc Chau A - Thai Binh Duong.

Trong qua trinh tim kiém céach thuc

mdi dé tiép can ngudi mua sam truc tuyén
mot cach nhanh chong, G quy mé I6n,

L’Oréal da su dung Performance Max.
Ho da trién khai thanh céng loai chién
dich mdi nay, tur do tiép can dugc nhiéu
khach hang hon trén cac kénh va gia
tang Igi nhuan nho cong nghé Google Al.




YEAR IN SEARCH 2022 | VIET NAM

Cac bi kip danh cho Marketing ma
chung t6i chia sé trong bao cao nay
sé giup ban hiéu hon vé xu hudng cua
ngudi tiéu dung & Viet Nam va mé ra
cac co hoi tang truéng kinh doanh
thdong qua Google Search va chién
lugec Marketing. Chung téi sé tiép tuc
chia sé thém xu huéng ngudi tiéu dung
trong thai gian tai trén Think with
Google, hay dang ky dé luon dugc
cap nhat véi insights méi nhat.

Moi dif liéu lién quan dén Google
Search co6 trong bao cdo nay dugc lay
tu trang Google Xu hudng trong giai
doan tu thang 9 nam 2021 - thang 9
nam 2022 so vai cung ky nam trudc,
trir trudng hop néu ngudn khac.


http://g.co/think/Vietnam
http://g.co/think/Vietnam
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