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쯚앪싷��핆픎�LG픦�잖�펞�
펂썲�폏픒�짆�몮�핖빦푢?

‘봑많욶팚엖읂믾’�삦뫊�헒��픟샃핞픦�66%많�뭏믖펂푢

Question
·뫊헏핆�잲��푷뫊��핆�풂폏�헒얃



멾묻�쯚앪슪�잖�픦�쫆힖픎�몮맫뫊픦�뫎몒�묺�핂몮,�핂멑핂�젊큲�잖�펞컪�
헒퓶핂않쁢�힎옪�짦폏쇦몮�멾뫊헏픊옪쁢�칺펓�컿뫊퐎솒�펾멾쇪삲몮�캫맏삖삲.

“

Q

밎뫟�샂샇

쯚앪슪�잖�뫊�젊큲�잖�픎�쭒읺쇪�맪뼞핂�팒삖않,�뭏믇헏픊옪쁢�쯚앪슪�컿핳픒�졷옪�숞쁢�캏�퓮믾헏�뫎몒읊�
쟈몮�핖삲몮�캫맏푢.�핂얾�뫎몒쁢�뻞�힎펞컪�묺�헏픊옪�핦�슪얺빦쁢�멑�맧킃삖삲.�

몮맫픦�힎쭖�많�많��삲졂�뽠픎�헒퓶픒�믾샎�쿦�핖쁢섾,�몮맫픦�쯚앪슪�핆킫뫊�몋픎�훟푢�많�읊��힎몮�핖믾�
쌚줆펞�멾묻�쯚앪슪�잖�픎�힎쭖�많�읊�뽠핂쁢�솧뫊�펾멾핂�쇦횮.�흗,�젊큲�잖�펞컪�훟푢�헒�힎많�쯚앪슪�
잖�펞컪��헏�몮맫�뫎몒픦�멾뫊옪�빦�빦쁢�헞픒�훊졷�푢많�핖킃삖삲.�

믆앦컪�HE TV픦�잖���핆픎�삶쿪�쫂쁢�몋읊�뻦펂컪�뿒묺펞멚빦�폂엲�핖쁢�(休),�짆(美),�앋(樂)픦�칺푷�몋핂않쁢�
많�읊�삲퍟�쯚앪슪�잖��솧픒���몮맫슲뫊�콚�몮�뫎몒읊�잚슲펂�폲몮�핖킃삖삲.�킲헪옪�핂얺�쯚앪슪�잖��
솧핂�뽠픎�힎펻펞컪�젊큲�잖�펞컪솒�섢�뽠픎�헒퓶픒�쫂핂몮�핖몮푢.�

멾묻�쯚앪슪�잖�픦�쫆힖픎�몮맫뫊픦�뫎몒�묺�핂몮,�핂멑핂�젊큲�잖�펞컪�헒퓶핂않쁢�힎옪�짦폏쇦몮�
멾뫊헏픊옪쁢�칺펓�컿뫊퐎솒�펾멾쇪삲몮�캫맏삖삲.�쏞�쯚앪슪펞�믾짦�멂헒�칺펓�컿핳픎�킪핳�힎퓒�맪컮뫊솒�
펾멾쇦쁢섾,�핂쁢�삲킪�쯚앪슪�힎퓒픦�컿핳픒�핂븒쁢�컮쿪�뫎몒읊�잚슲펂푢.�믆앦컪�쯚앪슪�잖�뫊�젊큲�잖��
졶숞�쨆얾큲�핖멚�핟솧솒옫�잖��뻞픒�홓헏픊옪�컲몒몮�뫎읺쁢�멚�훟푢삲몮�캫맏삖삲.�
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숞많�쇦몮�핖쁢�D2C(Direct to Consumer)픦�몋푾솒,�퓮핓뫊�헒퓶�뫎읺읊���잲��컿핳핂않쁢�젊큲�잖��
뫎헞뫊,�몮맫뫊픦�힏헟헏핆�뫎몒�컿픒���믛헣헏핆�몮맫�뫎몒읊�묺�쁢�멑핂�퓮핓뫊�헒퓶픦��퍟핂�쇪삲쁢�
쯚앪슪�잖�픦�뫎헞픒�졶숞�샂몮�핖쁢�샎헏핆�폖않몮�캫맏푢.

푢흦뫊�맧픎�킪믾펞쁢�젊큲�잖��퓒훊옪��헞픒�숞쁢�몋푾많�핖쁢섾,�쯚앪싷��핆픎�LG픦�잖�펞�펂썲�폏픒�짆�몮�핖빦푢?

”
“
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멾묻�젊큲�잖���핞픦�뭏믇헏�졷핆�잲��믇샎읊�퓒컪쁢�핆힎솒퐎�컮솒읊�뽠핂믾�퓒��핞읊�힎콛헏픊옪�많혆많퍊�삖삲.

“

헎쁢�폲엲�쯚앪슪�잖�핂�섢푿�훟푢힎몮�핖삲몮�삶펺�뽆엳픒�맣몮�핖펂푢.��믊�믎옪쩚�많헒�킪핳펞컪쁢�
몮맫펞멚���옪�캏믾쇦쁢�많헒�쯚앪슪많�2000뼒샎��쫂삲�섢�쁦펂빦몮�핖쁢섾푢.�폖읊�슲펂��믊�뺗핳몮�
TOM (top of mind)�혾칺펞컪�많핳�젊헎�썮폲읂쁢�쯚앪슪많�팮�뺗핳몮않몮�샃쁢�몮맫슲솒�핖펂푢.�핂얾�캏핊쿦옫�
LG�쯚앪슪많�몮맫펞멚�섢��쿧멚�쁞볂힎몮,�많헒핂않몮�졂�LG많�썮폲읂멚�몮,�쏞�LG않쁢�쯚앪슪많��묺쁢�많�읊�
몮맫슲핂�뫃맞몮�컮잫멚�쁢�쯚앪슪�잖�핂�섢푿�훟푢삲몮�캫맏푢.�

폲앪�펻칺읊�핞앟쁢�졓�쯚앪슪슲,�쏞�‘�’ 믆웇픒�많힎몮�핖몮�칺펓헏�컿뫊솒�힎콛헏픊옪�홙픎�쯚앪슪슲핂�짢옪�핂얺�
힣픒�씮몮�핖횮.�쯚앪슪펞�샎�폂잫픎�몮맫픊옪�펺믖�삲콚픦�쭖�픎��많�힎쭖픒�맞쿦몮않솒�헒밚힎�핂읂솒옫�
쁢�솧핆핂�쇦펂�젊큲�잖�픦��퓶픒�뽠펺훊믾솒�삖삲.��

LG�헒핞픦�캫많헒솒�맏�묻많쪒옪�쯚앪슪픦�퓒캏핂�삲읆섾푢.�쯚앪슪�핆힎솒퐎�컮솒많�멺몮�묻많픦�몋푾�젊큲�
잖�픦�퓶핂�홙픎�핓삖삲.�짦샎옪�쯚앪슪�핆힎솒많�뽠힎�팘픎�핊쭎�묻많쁢�젊큲�잖��힎픦�퓶핂�뽠팒�
쫂핂섢않솒���믆잊펞컪픦�ROI�픎컿뫊픦�힎콛많쁳컿핂�빼픎�몋푾많�핖횮.

핂�몋푾,�잲��헒픒�퓒��핆뫊�삲퍟�킪솒�짝�뽆엳픒���헒퓶픒�뽠핂쁢�컿뫊읊�먾쉎힎잚,�헖샎�묺잲�쿦펞�몒많�
핖먾빦�CPA쁢�폲엲�뽠팒힎쁢�몋푾많�핖몮푢.�멾묻�젊큲�잖���핞픦�뭏믇헏�졷핆�잲��믇샎읊�퓒컪쁢�
핆힎솒퐎�컮솒읊�뽠핂믾�퓒��핞읊�힎콛헏픊옪�많혆많퍊�몮,�쭎줆�맒픦�킪뻖힎많�훟푢삲쁢�멑픒�짾풮킃삖삲.�

쯚앪슪�잖�픎�핳믾헏픊옪�칺앚슲펞멚�맏핆쇦몮�컮잫쁢�쯚앪슪읊�묺�쁢�솧킪펞�젊큲�잖�뫊픦�엳픒�
��삶믾�퓶픒�뽠펺훊쁢�섾펞솒�믾펺몮�핖펂푢.

뽆쿧�샂샇

”
“

푢흦뫊�맧픎�킪믾펞쁢�젊큲�잖��퓒훊옪��헞픒�숞쁢�몋푾많�핖쁢섾,�쯚앪싷��핆픎�LG픦�잖�펞�펂썲�폏픒�짆�몮�핖빦푢?
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많헒�헪픎�폲않핆펞컪픦�몋뫊�잲많�훟푢�
�섾푢,�핂얾�캏펞컪�쯚앪싷��핆펞�샎�컿뫊읊�
핳/삶믾헏픊옪�펂쎉멚��헣몮�많킪쁢힎�뭏믖삖삲.

잖��솧픦�컿뫃�펺쭎읊�펂쎉멚��헣몮�
펂썲�힎펞�훟헞픒�숞킪빦푢?

‘데이터다이버’�삦뫊�헒��픟샃핞픦�29%많�뭏믖펂푢

·훊푢�힎�짝�컿뫊��헣
Question



섾핂��뫊펞�믾짦�맏�뻞�삶몒읊�핦�컲졓�쿦�핖쁢�몮맫�솧슲픒�힎몮,�
잖��졷펞�재멚�헒��뻞�젢�삖흦핂�핦�핟솧솒옫�컲몒몮�핖펂푢.

“

Q

밎뫟�샂샇

팬컪�퍦믾�멑�엊�잖���핆�컿뫃�펺쭎쁢�잖��뻞펞�믊맒픒�숞몮�많삖삲.�
맏�뻞픦�힎�컲몒��졂펞컪�쫂졂, 맏�삶몒픦�뻞픎�칺펓�컿뫊퐎�펾몒쇪�킺�힎슲픒�샂팒뺂퍊�칺펓뫊�쯚앪슪�
컿핳픒�퓒�잖��솧핂�픦짆읊�많힖�쿦�핖킃삖삲.�

이런�관점에서�저희는�데이터�과학에�기반해�각�퍼널�단계를�가장�잘�설명할�수�있는�고객�행동들을�지표화하고�마케팅�목표에�맞게 
전체�퍼널�메커니즘이�잘�작동하도록�설계하고�있어요.�이를�위해�다양한�퍼널�그로스�해킹�활동이�필요한데,�퀄트릭스�고객�경험 
데이터와�Google Analytics 행동�데이터를�활용한�고관여�고객들의�행동�인사이트를�발굴한�것이�그런�예시라�할�수�있겠네요.�

쯚앪슪��핆픦�컿뫊쁢�삶믾헏픊옪쁢�쯚앪슪�멎캗뫊�맧핂�뫎킺픒�샂몮�핖쁢�솧픦�퍟핂��핆�킪헞펞�펊잖빦�
쪎쁢많읊�많힎잚,�쫂삲�쫆힖헏핆�컿뫊쁢�힎콛헏핆��핆�솧픒���잚슲펂힒�‘뻞�헒퓶픦�쪎’않몮�
캫맏삖삲.�줊옮����캏믾솒빦��컮솒�슿�헒�헏핆�쯚앪슪�힎슲솒�훟푢�쯚앪슪��핆�컿뫊�힎힎잚,�멾묻�
핂�힎슲핂�칺펓�몋햏엳펞�믾펺멚�쇦쁢�졶킃핂�뻞펞컪�빦�빷삖삲.�

킲헪옪�힎콛헏핆�잖���핆픒���쯚앪슪�핞칾픒��헏�킪핳픎�킲�믆엕힎�팘픎�킪핳뫊�찒묞�섢�홙픎�뻞�맒�
헒퓶픒�쫂핂몮�핖킃삖삲.�
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흗,�‘쯚앪슪엳’핂�뻞�헒퓶픦�믊맒(fundamental)핂않쁢�많컲핂�핆쇦쁢�섾핂��쭒컫�멾뫊많�빦�빦몮�핖쁢�먾횮.�
줊옮�많멷핂빦���슿�삶짪컿�솧펞�픦�헒퓶�폏솒�쭒졓�핖힎잚,�핂얾�쪎쿦읊�헪푆�쯚앪슪엳펞�
픦�헒퓶�쪎쁢�쯚앪슪��핆픦�핳믾헏�컿뫊읊��핆픦�헒�퓶뫊�펾몒�쫊�쿦�핖쁢�뫎헞핂않몮�캫맏삖삲.�

쯚앪슪��핆펞컪쁢�삶믾헏핆�컿뫊잚픒�쫂쁢�멑핂�팒삖않,�졓�졷읊�많힎몮�붆훎멚�킲몮��헏졂컪�
훟핳믾헏�뫎헞픊옪�힎�쪎읊�짢않쫂쁢�멑핂�훟푢삲몮�쫓삖삲.

많헒�헪픎�폲않핆펞컪픦�몋뫊�잲많�훟푢��섾푢,�핂얾�캏펞컪�쯚앪싷��핆펞�샎�컿뫊읊�핳/삶믾헏픊옪�펂쎉멚��헣몮�많킪쁢힎�뭏믖삖삲.�
잖��솧픦�컿뫃�펺쭎읊�펂쎉멚��헣몮�펂썲�힎펞�훟헞픒�숞킪빦푢?

섾핂��뫊펞�믾짦�맏�뻞�삶몒읊�핦�컲졓�쿦�핖쁢�몮맫�솧슲픒�힎몮,�
잖��졷펞�재멚�헒��뻞�젢�삖흦핂�핦�핟솧솒옫�컲몒몮�핖펂푢.

”
“
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잖��혾힏픎�헣��핆핂빦�펾�삶퓒픦�삶믾�KPI�많춞잚�팒삖않�밂�픦�
쯚앪슪�쪎많�잚슲펂혚쁢힎�헣믾헏픊옪�헞멎쁢�욶픒�잚슪쁢�멑핂�훟푢삖삲.

“

”

힖줆펞�샃핂�핖쁢�쁞빚핆섾푢,�잖��혾힏픎�헣��핆핂빦�펾�삶퓒픦�삶믾 KPI 많춞잚�팒삖않�밂�픦�쯚앪슪�쪎많�
잚슲펂혚쁢힎�헣믾헏픊옪�헞멎쁢�욶픒�잚슪쁢�멑핂�훟푢삖삲.�몋폏힒픎�삶믾�잲�뫊�콞핃픒�퓒�삲퍟�뽆엳뫊�
섢쭖펂�핳믾헏픊옪�칺펓픒�멺핆쁢�쯚앪슪�묺�펞�힎콛컿�핖쁢��핞읊�쁢�멑픒�쁦�폊숞펞�숺퍊�삲몮�캫맏삖삲.�

쯚앪싷��핆픎�헒��핆뫊�삺읺�푾읺�쯚앪슪픦�많�퐎��픒�팚읺몮�몮맫핂�핂펞�뫃맞몮�푾읺�쯚앪슪읊�홙팒멚�
잚슪쁢�솧핂믾펞�믆펞�재쁢��헣뫊�많많�푢푢.�

삶믾헏픊옪�폶않핆�컿뫊펞�샎컪쁢�뻞쪒옪�뽆�,�짷줆,�폶·폲않핆�솧펞�샎�콚켪펞컪픦�몮맫�짦픟�슿픊옪�컿뫊읊�
많삖삲.�콚켪픦�몋푾쁢�퍟헏핆��졂춞잚�팒삖않�펂썲�몮맫슲핂,�펂썲�뺂푷픊옪,�펂썲�반핂옪�짦픟쁢힎�슿�힖헏�컿뫊읊�
벦�쫂몮핞�삖삲.�

Google뫊쁢�쯚앪슪�멎캗얗�캏킇(Lift)픦��헏�컲몒�슿픒��팒뺂쁢�슿�섾핂��믾짦픦�컿뫊��헣�킪솒읊�븘핒펔핂�몮�핖믾솒�
몮푢.�쏞�킲�,�핳믾헏픊옪�퓇칺핂�짷줆얗펞�믾펺쁢힎,�푾읺많�헞퓮퍊�쁢��풚슪픦�쯚앪슪�쪒�뫟몮�
헞퓮퓶(share of voice)�쪎�엚슪많�잚슲펂힎쁢힎�슿픒�쫂믾솒�삖삲.

훟핳믾�뫎헞픊옪쁢�펾콛컿�핖멚�뫎읺�폲몮�핖쁢�쯚앪슪�힎퐎�콚켪�VOC�엚슪,�짷줆힎읊�헣믾헏픊옪�
멎�컪�쯚앪싷��핆슲픒��삲퍟�솧슲핂�힎펞�짆�쁢�폏픒�칺�많읊�몮�삲픚�솧펞�짦폏몮�
맪컮몮�핖킃삖삲.

“

뽆쿧�샂샇

많헒�헪픎�폲않핆펞컪픦�몋뫊�잲많�훟푢��섾푢,�핂얾�캏펞컪�쯚앪싷��핆펞�샎�컿뫊읊�핳/삶믾헏픊옪�펂쎉멚��헣몮�많킪쁢힎�뭏믖삖삲.�
잖��솧픦�컿뫃�펺쭎읊�펂쎉멚��헣몮�펂썲�힎펞�훟헞픒�숞킪빦푢?
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킪핳뫊�몮맫펞�싾않�삖흖많�잲푾�삲읊�섾,�
묻뺂퐎�찒묞�푆�킪핳펞컪쁢�펂썲�섾핂�읊�
뿖펺멶�쫂킪졂컪�헒얃픒�쿦잋킪쁢힎�뭏믖삖삲.

쏞�팬픊옪픦��컿�몮맫핂�쇮�험픎�1020��멭픦�몋푾펞쁢�
펂썲�엚슪읊��몮컪��핆픒�풂폏킪빦푢?

‘이머징마케터’�삦뫊�헒��픟샃핞픦�22%많�뭏믖펂푢

·묻뺂푆�콚찒핞��멭
Question



‘캩쪒�핞줆삶’픎�샎캫슲옪�묺컿쇪�핞줆삶픒���헪�짝�컪찒큲�믾�맪짪�삶몒쭎��Gen Z�몮맫픦�졷콚읺�슱몮�삲퍟�캫맏뫊�팒핂싢펂옪�
콚�쁢�솧핓삖삲.�핂�뫊헣펞컪�짆앦�몮맫픦�캫맏뫊�솧,�않핂큲�핊픒�쯚앪슪많�핂몮�몮맫�뫎몒읊�쟈펂�빦많몮�핖펂푢.

“

Q

밎뫟�샂샇

싢힎��잖��헒얃�쿦잋픦�킺픎�킪핳뫊�몮맫픦�헣픦,�칺펓�짝�쯚앪슪�컿핳뫊�펾몒�뻞뫊�잖���헏않�캫맏푢.�
핂읊�퓒�킪핳�혾칺�섾핂�춞�팒삖않�싢힎�펞컪�쿦힟쇦쁢�핮핺�짝��멭�몮맫픦�읂콚빦,�몮맫�펺헣쪒�몮맫�솧뫊�몋,


�솒퐎�뫎엶�헣/찒헣�섾핂�,�몮맫�헟헞�섾핂��슿�몮맫�핂읊�퓒�삲퍟�섾핂�읊�푷삖삲.�

핂얾�섾핂�펞�믾짦�뻞�힎읊�헣픦몮��헣�쿦�핖몮��멭핂빦�잖��짇큲�슿�잖��팯켦펞�샎�
핆칺핂읊�펉픒�쿦�핖횮.�

HE펞컮�Gen Z�몮맫뫊픦�힏헟헏핆�콚�픒���짆앦�몮맫펞�삲많컪쁢�뽆엳펞솒�킺픒�믾풆핂몮�핖킃삖삲.�
‘캩쪒�핞줆삶’�솧핂�샎헏핆�폖핆섾푢, 샎캫슲옪�묺컿쇪�핞줆삶픒���헪�짝�컪찒큲�믾�맪짪�삶몒쭎��Gen Z�몮맫픦�
졷콚읺�슱몮�삲퍟�캫맏뫊�팒핂싢펂옪�콚�쁢�솧핓삖삲.�핂�뫊헣펞컪�짆앦�몮맫픦�캫맏뫊�솧,�않핂큲�핊픒�쯚앪슪많�
핂몮�몮맫�뫎몒읊�쟈펂�빦많몮�핖몮푢.�쯚앪슪많�Gen Z�몮맫뫊�힏헟헏핆�샎졂픒���몮맫픒�핂몮�뫎몒읊�
컿�많쁢�D2C�잖�픦�홙픎�칺옎않�캫맏삖삲.��

핺쁢�1믾펞�핂펂�2믾�캩쪒�핞줆삶픒�풂폏몮�핖쁢섾,��믊�폂핂�쭖몮�핖쁢�‘큲�짢핂짆�몮(Go)’�헪펞�샎�샎캫슲뫊�
콚�픦�핳픒�폂펂컪�Gen Z�몮맫슲픦�캄펞�큲�짢핂짆많�펂썲�많�읊�매몮�핖쁢힎�핂쁢�핞읺읊�매믾솒�킃삖삲.

03킪핳뫊�몮맫펞�싾않�삖흖많�잲푾�삲읊�섾,�묻뺂퐎�찒묞�푆�킪핳펞컪쁢�펂썲�섾핂�읊�뿖펺멶�쫂킪졂컪�헒얃픒�쿦잋킪쁢힎�뭏믖삖삲.

쏞�팬픊옪픦��컿�몮맫핂�쇮�험픎�1020��멭픦�몋푾펞쁢�펂썲�엚슪읊��몮컪��핆픒�풂폏킪빦푢?

”
“



Q

뿒묺펞멚빦�훊펂힎쁢�섾핂�읊�쫂몮�쭒컫몮�푷쁢�푾읺�잖��슲픦�팖졷핂�쪒픒�잚슪쁢�멑핂않�짍펂푢.

“

믎옪쩚픒��많힎�믾훎픊옪�뫎�쁢�핞욚쁢�잜힎�팘픎�핂펞푢.�푾읺쁢�킪핳뫊�몮맫픦�엚슪읊�팓믾�퓒�폲앹솧팖�
핊뫎컿�핖쁢�졷픊옪�콚찒핞�혾칺읊�몮�핖킃삖삲.�핂읊���엚슪픦�쪎읊�쫂몮�섢쭖펂�싢힎��헟헞펞컪�푾읺많�
캫컿몮�쏞�몮맫핂�빶밂�짷샎�퍟픦�몮맫�솧�섾핂�퐎,�콚켪�읺큲삫픒���삲퍟�짆싢펂펞�빶밂�몮맫픦�콚읺읊�
쿦힟,�쭒컫,�많킪펺�푷몮�핖몮푢.�

몮맫픦�잖픚픒�펾묺쁢�섾쁢�짷샎�찓섾핂�솒�훟푢섾,�뫊헪퐎�킪핳핂�홏힎졂�멾묻�반핂�핖쁢�핆�쮾빦�콚찒핞�뫎��
혾칺�슿픦�섾핂�읊�벦�쫊�쌚�반핂�핖쁢�핆칺핂많�짪뭂�쇦쁢�멑�맧팒푢.��믆읺몮�쿦훎�뽠픎�푆쭎픦�몋폏/믾쿮/잖��
뻖칺슲펞컪솒�삲퍟�펾묺읊���엚슪읊�혾칺몮�펾묺�핞욚슲픒�publishing쁢섾�핂얾�핞욚읊�삲퍟멚�
쭒컫졂�믎옪쩚�뫃��픎�힎펻쪒옪�펂쁞�헣솒��핂많�핖쁢힎읊�핂몮�멎흫쁢섾�솒풎핂�쇷삖삲.�

잞몮�쫂삖�핂짆�잜픎�쭒슲벦컪�핂퐎�맧픎�섾핂�슲픒�푷몮�몒킪읺않�캫맏쇦펂�쪒�멚�펔빦�탄믾솒�뻲푢.�믆얺빦�
뿒묺펞멚빦�훊펂힎쁢�섾핂�읊�쫂몮�쭒컫몮�푷쁢�푾읺�잖��슲픦�팖졷핂�쪒픒�잚슪쁢�멑핂않�짍펂푢.��믊�
쯚앪싷펞�핖펂�묻많헏�컿쫂삲솒�1020픦�험픎�켆샎많���칺헏�캏핂빦�맪맪핆픦�뫎킺칺쁢�줊옮,�뫃��뫎킺칺퐎�
않핂�큲�핊핂�섢�훟푢�킪믾많�쇦몮�핖펂푢.�핂짆�섾짇픒�먾�폲젾�젢�쩒큲�뫃맒펞컪�쏞앦퐎픦�묞윦많�샎쇦펖몮,�
짎엖삖펊핂빦�X켆샎슲�쌚쫂삲솒�묻많헏�몋몒많�줊펂힎몮�뫃�픦�뫎킺픒�많힒�믆웇픊옪컪픦�컿핂�섢�솒슪않힎믾솒�횮.�

헎��핆�칺옎읊�빦�콚맪�슪읺핞졂, LG헒핞많�2020뼒쭎��퓮엋�6맪묻펞컪�힒�‘Care For What You Wear’


�핆핂�핖펂푢.�Gen Z픦�칺헏�줂쯚젊읊�졶쯚옪�캊픎��핆픊옪�폲앹솧팖�큲�핊읺킪멚�퐅픒�핓픊졂컪�
픦윦�믾줊솒�훒핂핞쁢�젢킪힎읊�샂몮�핖쁢섾푢.�80뼒샎펞�쭎졶삦핂�핓섦�찖힎�픦윦읊�푷�쫆핆픦�맪컿픒�
슪얺뺂쁢�큲�핊잏픒���쫂삲�몮�큲�핊읺퀺멚�핓핞쁢�힎콛�많쁳�않핂큲�핊픒��묺쁢�험픎�켆샎슲픦�
캫맏픒�짦폏펂푢.�

K�큲��쯢앧��픦�헪삖많�뫃�켦픊옪�펒잖펞멚�줊엲�핓픎�캲뻺�90뼒샎��옻�핂�믎옪쩚�헪읊�쭖얺핊픊�섦�
멑픒�믾펃킲힎�졶읂멮뻲푢.�칺킲�삲퍟�빦않픦�펺얺�콚켪��뻞펞컪솒�찒킅�칺옎슲핂�핖펂푢.�펺믾펞컪��팖�
쩢멚�퐅핳�콛펞�홂핺몮�빯팒컪�힎먾빦�좉�핓멚�쇪�20뼒�쇪�핺�픦�잖졶많�폲엲�켆풢픦�헏픒�쫂펺훊쁢�
�앦킫몮��큲�핊�푢콚옪�핟푷�쿦솒�핖삲쁢�픦푆컿픒��핆펞�푷횮.�

YouTube펞컪�“in a world full of trend, what defines a classic?”핂않쁢�젢핆��잖옪�솧폏캏��핆픒�킲펺�
믎옪쩚�1020,�흗�Gen Z슲펞멚�쯚앪슪픦��픒�뫊헏픊옪�뽆�펺�뽠픎�짦픟윮픒�펉믾솒�몮푢.

뽆쿧�샂샇

03킪핳뫊�몮맫펞�싾않�삖흖많�잲푾�삲읊�섾,�묻뺂퐎�찒묞�푆�킪핳펞컪쁢�펂썲�섾핂�읊�뿖펺멶�쫂킪졂컪�헒얃픒�쿦잋킪쁢힎�뭏믖삖삲.

쏞�팬픊옪픦��컿�몮맫핂�쇮�험픎�1020��멭픦�몋푾펞쁢�펂썲�엚슪읊��몮컪��핆픒�풂폏킪빦푢?

”
“



Meet the Leaders:
마케터들이 던진 3가지 질문
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